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This study investigates the effect of entrepreneurship education on Malaysian community college students’ inclination towards 
entrepreneurship.  The objective of this study is to examine the effect of entrepreneurship education on the Malaysian 
community college students’ inclination towards entrepreneurship. The sample consisted of 250 students from four community 
colleges who were the final year students of their diploma studies in various disciplines. A survey questionnaire was employed 
to elicit response concerning their entrepreneurship inclination and characteristics. The data was analysed using descriptive 
(for respondents’ characteristics) and regression (for the entrepreneurial factors) statistics. The results of the study showed 
that 50.8 per cent of the community college students would consider starting a business as their future career whilst 32.8 per 
cent stated that they are likely to start a business after graduation. This is mainly due to the effort taken by the community 
colleges in promoting entrepreneurship among students. In terms of entrepreneurial factors, role models and the role played 
by community colleges in promoting entrepreneurship appear to have statistically significant influence in community college 
students’ decision to pursue an entrepreneurial career.  Hence, this study showed that community colleges and role models 
play a vital role in fostering and promoting entrepreneurship in order to produce more entrepreneurial-inclined graduates. 
Recommendations and future research are made based on the findings of the study. 
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1. INTRODUCTION 
Entrepreneurship has become an everyday buzzword. Policymakers, economists, academics and even university 
students are talking about it. Hence, the subject of entrepreneurship has been attracting growing interest in academia 
across the globe (Levie, 1999; Volery & Mueller, 2006). The increasing number of offerings in entrepreneurship at 
institutions of higher learning is generally due to two main reasons: the ability of entrepreneurs to create job 
opportunities and the need from individuals to obtain business knowledge and skills through education. For these 
reasons, the increase popularity of entrepreneurship education in institutions of higher learning is aptly attributed to 
the higher demand from students who are searching for educational programmes that will provide them with the 
appropriate business skills, knowledge and experience required in order to survive in today’s robust business milieu 
(Brown, 1999) and alsoto exploit and develop an opportunity into viable businesses (Volery & Mueller, 2006).  
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Entrepreneurship education, through its function, has been lauded as being able to create and increase awareness as 
well as promote self employment as a career choice among young people. Hence, institutions of higher learning are 
burdened an indispensable role as an important source for future entrepreneurs in the vatious business areas such 
as information technology and biotechnology.  Levie (1999), for example, found that institutions of higher learning 
such as colleges in the U.S., U.K., and Australia offer courses in the study of entrepreneurship to help create 
awareness amongst students that entrepreneurship is a viable career alternative.  
Due to that influence, there is a need to study how institutions of higher learning can develop and nurture potential 
entrepreneurs while they are still studying at the institutions through entrepreneurship education. Therefore the 
main objective of this study is to examine the effect of entrepreneurship education (independent variables) on 
Malaysian community college students’ inclination towards entrepreneurship (dependent variable). The following 
section briefly discusses each attribute of entrepreneurship education that could have influence university students’ 
inclination towards entrepreneurship. Each attribute is succinctly explained and followed by the hypothesised 
propositions for the study.  
 
2. LITERATURE REVIEW 
2.1 THE UNIVERSITY’S ROLE IN PROMOTING ENTREPRENEURSHIP 
Universities play a functional role in promoting entrepreneurship education to develop regional and society 
economies (Binks, Starkey et al. 2006; Co and Mitchell 2006). Mahlberg (1996) agrees the remarks by stating that 
schools and universities have a key role to play in promoting entrepreneurship since educational institutions are 
ideally considered the place in shaping entrepreneurial cultures and aspirations among students while they are 
studying to survive in today’s robust business milieu (Autio, Keeley et al. 1997; Landstrom 2005).  As a provider of 
entrepreneurship training programmes, universities must do all the best it could to create an entrepreneurially 
supportive environment that could encourage entrepreneurial activity in turn would help to develop an enterprise 
culture among university students who are tomorrow’s entrepreneurs (Roffe 1999).  
Hence it is important to present a positive image of entrepreneurship as career option to draw students’ attentions 
within the institution environment by providing the resources and other facilities available to them. As we have to 
always remember that even though individuals have the relevant entrepreneurial knowledge and skills, if they do not 
possess positive image about entrepreneurship, they might eventually not venture into the field (Alberti, Sciascia et 
al. 2004). Given the strong role that community colleges can play essential role in fostering entrepreneurship among 
students, it is hypothesised that: 
H1: The role to promote entrepreneurship played by the community college increases the likelihood of students to 
be more entrepreneurially-inclined 
 
2.2 THE ENTREPRENEURIAL CURRICULUM AND CONTENT 
As previously discussed, it is noticeable that entrepreneurship education has been a central interest to universities 
and colleges worldwide (Solomon, 2007). As a result, the entrepreneurial curricula are being developed by many 
entrepreneurial educators with the aim of preparing students for self-employment (Kruger, 2004). However, 
research in entrepreneurship education linked to the curriculum has been plagued with a number of problems, 
including the lack of consensus on the appropriateness of entrepreneurial content as well as pedagogical approaches 
(Garavan and O'Cinneide, 1994; Solomon, 2007). It appears to be unfinished debate from little uniformity concerning 
how, who and what to teach entrepreneurship with regard to its contextual and conceptual understandings despite 
entrepreneurship education has been increasingly gained the attention from academia (Falkang and Alberti 2000; 
Raichaudhuri 2005). This happens largely due to the four possible viewpoints held by different people when 
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developing the entrepreneurship programmes: from the educators viewpoints; the student-entrepreneurs; those 
who design the programmes and the evaluators (Béchard and Toulouse 1998, p. 318). 
Furthermore, the major challenge of entrepreneurship in relation to education is the appropriateness of curriculum 
and teaching methods in developing students entrepreneurial competencies and skills (Garavan and O'Cinneide 
1994). With regard to the content of the entrepreneurial courses, Brown (1999) indicates that the entrepreneurship 
course content should be informal with an emphasise more on hands-on teaching methods. 
With regard to pedagogical approaches, there are many different researchers propose different approaches in 
delivering entrepreneurial knowledge and skills to students (Fiet 2000a; Fiet 2000b). Hence, there have been seemed 
to be lots of approaches to teach entrepreneurship ranging from the conventional approach such as textbooks (Fiet 
2002), examinations (McMullan and Cahoon 1979) to unconventional like business plan (Audet 2000), life histories 
of working entrepreneurs (McKenzie 2004); guest lectures (Brown 1999; Klandt and Volkmann 2006) and field study 
or visiting to business organisations (Cooper, Bottomley et al. 2004).  
Notwithstanding the differences in curriculum and delivery approach, the ultimate aim of entrepreneurial 
programmes is to stimulate entrepreneurship awareness among students that, in turn, would increase their interest 
in entrepreneurship. Therefore 
 
H2: The entrepreneurial curriculum and content increase the likelihood of Malaysian university students’ to be more 
entrepreneurially-inclined. 
 
2.3 ROLE MODELS 
The effect of role models on inclination towards entrepreneurship is widely discussed in the literature (e.g., Krueger 
et. al., 2000; Van Auken et. al., 2006). According to Hisrich et. al. (2005), role models are ‘individuals influencing an 
entrepreneur’s career choice or styles’ (p. 68). They further accentuate that role models have a vital influence on 
individuals in determining entrepreneurial careers as they provide useful business-related information and guidance 
apart from moral support.  
Role models, in this context, are imperative because they provide individuals with training for socialisation (Postigo 
et. al., 2006). Further, they provide observational learning experience (Bygrave, 2004; Van Auken et. al., 2006). The 
reasoning is that by directly seeing successful persons in business, an individual will wish to imitate in order to become 
similarly successful (Caputo and Dolinsky, 1998; Postigo et. al., 2006). When discussing education and training, the 
role of educators is acknowledged as important (Boyle, 2007). According to Hytti and O’Gorman (2004), educators 
are a critical element in the development of effective enterprise education initiatives. Educators or teachers play a 
vital role in the learning process as their teaching styles and attitudes towards entrepreneurship will have significant 
impact on students. Therefore, whether the entrepreneurship education programme achieves its overall objective 
mainly depends on the capability of educators (Birdthistle et. al., 2007). With reference to the above discussion, the 
following hypothesis is developed: 
 
H3: The availability of role models (educators or friends) increases the likelihood of community college students to 






To examine the hypotheses, data was gathered from a self-administered questionnaire conducted among community 
college students in the northern region of Peninsular Malaysia. The population for the study was final year students 
from identified community colleges. The students were taught entrepreneurship as a core subject as part of their 
study programmes in various areas of studies such as hospitality, business, automotive, computing and IT and 
engineering. The questionnaire was adapted from various sources and used as a means of data collectionThe scales 
used in the questionnaire was based on a 5-point Likert scale (with 1= strongly disagree, 2= disagree, 3= no opinion, 
4=agree, 5= strongly agree) for each close-ended question. Prior to conducting the main study, a pilot test was 
conducted to improve the reliability and validity of the questionnaire. 750 Malay-version of questionnaires was 
randomly distributed to target respondents with the help of respective lecturers in classes or lecturer halls. The 
participation in this study was on voluntary basis and the respondents were given one week to return the 
questionnaires. After the screening, 250 of the questionnaires were fully completed and usable, yielded a response 
rate of 83.4 per cent.  SPSS version 19.0 was used to analyse the data. Descriptive analysis and multiple regression 
were performed to examine the hypothesised propositions.  
 
4. RESULTS AND DISCUSSION 
In terms of gender, the respondents were mainly females (58 per cent compared to males, 42 per cent). With regard 
to the respondents’ place of origin, more than half (55.6 per cent; N=139) were from urban areas compared to 44.4 
per cent (N=111) who were from rural areas. a majority of the respondents (53.6 per cent; N=134) had working 
experience. Of those who had working experience, 28 per cent (N=70) had been working for less than six months, 
12.4 per cent (N=31) had between six months’ and one year’s experience, and 13.2 per cent (N=33) had more than 
one year’s working experience. In terms of work sector, 34 per cent or 85 of the respondents had worked in the 
private sector, 14 per cent (N=35) had helped in their parents’ or relatives’ business, while 4.4 per cent (N=11) had 
worked in the governmental sector. 
Multiple regression was employed to test the hypothesised relationships between entrepreneurial factors (role 
models, the role of community college in promoting entrepreneurship, and entrepreneurial curriculum and content), 
and the inclination towards entrepreneurship. Table 1 shows the regression results, which include unstandardised 
coefficients, standard errors, betas, t-values and significance level. The results show that the regression equation, 
with all four predictors, was significantly related to the inclination towards entrepreneurship, with F=8.92, R2 =.251 
and was highly significant (p<.0001). Using the multiple regression, only 25.1 per cent of the variation in inclination 
towards entrepreneurship can be significantly explained by the model (the independent variables). The highest beta 
values indicated that role model (β=0.324; t=2.569; p<.005) has the greatest impact and positive relationship on 
inclination towards entrepreneurship, followed by the role of community college in promoting entrepreneurship 
(β=.218; t=1.632; p<.005). 
Interestingly, the findings show that the entrepreneurial curriculum and content (β=.022; t=.210; p=.834) appear to 
have no significant relationship with community college students’ inclination towards entrepreneurship.  
In sum, the positive beta weight showed that in an effort to increase community college students’ inclination towards 
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R = .501 
R2 = .251 
Adjusted R2 = 223 
F value = 8.923 
Level of significance =0.000 
** Correlation is significant at the 0.01 level (2-tailed) 
* Correlation is significant at the 0.05 level (2-tailed) 
 
The purpose of the study was to investigate the relationship between entrepreneurial factors and community college 
students’ inclination towards entrepreneurship. It is hypothesised that there is a significant relationship between 
entrepreneurial factors and entrepreneurial inclination. In general, the results of the analysis provide empirical 
supports for the position played by the community college in promoting entrepreneurship (Edwards and Muir 2005; 
Postigo, Iacobucci et al. 2006; Nurmi and Paasio 2007). This relationship may be attributable to the increasing 
demands from students to seek for quality education from educational institutions that could equip them with the 
entrepreneurial competencies in preparing them for future careers.  
In addition, there is a statistically significant relationship between roles models (parents or career counsellors) was 
found regarding community college students’ inclination towards entrepreneurship. Therefore the hypothesis is 
supported. The earlier findings showed that students stated that parents, career counsellors, teachers/lectures and 
relatives were most influential and encouraged them to start up a business. The results are consistent with previous 
studies by Edwards and Muir (2005) and Birdthistle et. al., (2007), who point out that lecturers play an important 
supportive role in influencing and encouraging students in their inclination towards entrepreneurship.  
 
5. CONCLUSION 
In this paper, community college students’ inclination towards entrepreneurship is examined 
together with several related variables. The results of the analyses indicated that two 
entrepreneurial factors, i.e. the college community’s role to promote entrepreneurship and the role 
models are statistically significant. These results are anticipated to have certain implications to 
both community colleges and students alike. The changes of the recent roles played by community 
colleges, at one hand, are much needed in order to create an entrepreneurial environment in an 
effort to fostering entrepreneurship among students.  Community colleges must be able to design 
specific and practical entrepreneurial short courses, for example, courses which run for four to six 
months, to all interested students. The courses should be emphasised the pre-start and start-up 
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stages of business creation as these are always the most challenging stages when someone embarks 
on a business venture. On the other hand, students must be ready to be able to swift their current 
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